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Research question

What drives pet insurance purchase?
Methods
1. Theoretical model

Comparing baseline (no insurance), self-insurance, and formal insurance, incorporating
variables like companionship value, disease probability, vet costs, and owner wealth.

2. Empirical analysis

Used data from the Survey of Consumer Expectations (SCE), a monthly internet survey by
the Federal Reserve Bank of NY. In 2021, pet questions were added and 350 individuals
responded to this module (N = 350).

Results

1. Theory
=>» Insurance is most likely for pets with high companionship.
= Owners prefer self-insurance for high probability of disease or low vet costs;
insurance is chosen for intermediate values.
= Insurance demand is non-monotonic with respect to owner wealth and highest at
intermediate wealth levels.
2. Data
=>» High variability of take-up rates by countries

Country Total pets | Coverage rate | Growth rate | Active insurers
Sweden 2.2M 91% +4% 4
United Kingdom 26.0M 25% +16% 86
Finland 1.5M 23% +7% 3-5
n 26.4M 20% +13% 154

Switzerland 3.0M 9% +15% 6+
Australia 11.3M 7% +18% 10+
Belgium 3.2M 6% +11% 6-8
France 22.6M 5% +8% 5+
United States 163.5M 3.9% +13% 30
China 220.0M <2% +28% 20+

Source: Pet Insurance Barometer United Kingdom 2025: Key Stats & Trends

(https://hellosafe.co.uk/pet-insurance/market, accessed 10 November 2025)

Pet insurance uptake is higher among owners who consider their pets as family or
companions.
Uptake decreases as pets age.
Willingness to pay for insurance and veterinary care is linked to emotional
attachment and pet age.
Lack of information is a major barrier to purchasing pet insurance.
3. Results from both methods
= Emotional attachment is a critical driver of pet insurance decisions.
= Owners with intermediate wealth are most likely to purchase insurance.
=>» Insurance is less likely for older pets/those with higher expected health costs.
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Note that additional analysis will be done on this topic.

Key takeaways

Emotional attachment and intermediate wealth are the strongest drivers of pet insurance
uptake. The market is underdeveloped globally, suggesting significant growth potential if
these behavioral and informational factors are addressed.
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